· Course Title: Introduction to Multimedia
· Course code: VA 310

· Course Type: CE1

· Level of Course: 1

· Year of Study:  2/4

· Semester:  S

· ECTS Credits: 6

· SU Credits:  3

· Name of Lecturer:  Murat Germen

· Objective of the Course: The course aims to study multimedia as defined by MIT Media Lab's Nicholas Negroponte: “Taking the audiovisual richness out of broadcast and entertainment, the depth of knowledge and information out of publishing, and the interactivity of computers - all put together in the sensory deep rich interactive systems we call multimedia.” Site visits to professional design / creativity companies every week, arts & culture institutions will be organized where the basic steps of multimedia production process will be directly experienced. No prior computer experience beyond the word processor is expected.
· IMPORTANT COVID19 NOTES:
· Since we will not be able to physically visit the venues this semester due to the pandemic, all gatherings / visits will take place in Zoom platform. Students are supposed to attend all the Zoom meetings with no exception since the full grade A can be obtained by just attending the Zoom sessions. One session missed, without a valid excuse, will cause one level drop in the final grade (i.e. A > A- or A- > B+ and so on. In other words; if you miss two classes you will be graded B+, if you miss 3 classes you will be graded B, etc.)

· Students who fail to show up in a total of 6 (six) Zoom sessions during the semester without a valid excuse will receive N/A as their final grade.
· Students’ webcams must always be ON during Zoom sessions, if cameras are not turned on you will be counted as “absent”; THIS IS A VERY STRICT RULE AND PLEASE TAKE THIS SERIOUSLY. You must connect to the Zoom link for the course with your official Sabancı University e-mail account, and not utilize other email accounts.
· Zoom sessions will NOT be recorded!

· Prerequisites: No prerequisites.
· Course Contents: The form of communication has changed. The role of visual communication design is expanding more than ever. This particular sequence of introductory class sessions focuses on the design of communication tools which link people to their surroundings. There will be site visits every week, to possible post-graduation recruitment venues such as graphic design agencies, product design companies, photography & videography studios, museums / galleries, architectural offices, mass media publishing companies and so on. Students will be expected to present assessments / evaluations every other two weeks following the site visits and will be graded based on these presentations.
· Learning Outcomes: Upon completion of this course, students should be able to:
· distinguish the rich content of new media, arts & culture,
· be introduced to the various possibilities of employment after graduation,
· compare the possible dimensions in the profession,
· distinguish among the various applications in order to concentrate on a particular topic,
· design their course schedule accordingly in the rest of their education,
· learn how professionals in the field operate,
· learn how institutions are managed.
· Recommended Readings: None
· Teaching Methods: L, ST

· Assessment Methods:  Attendance of Zoom sessions 100 % (Students are supposed to attend all the Zoom meetings with no exception since the full grade A can be obtained by just attending the Zoom sessions. One session missed, without a valid excuse, will cause one level drop in the final grade (i.e. A > A- or A- > B+ and so on. In other words; if you miss two classes you will be graded B+, if you miss 3 classes you will be graded B, etc.))
· Language of Instruction: T (We will be virtually visiting many online venues in Istanbul; all the presentations will have to be in Turkish and there will be no translators. I would not suggest taking this course if you do not speak/understand Turkish.
